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(Joao-Pierre 2020). A¥}4 02 FZAH| AT} o] A
vl BB A 02 RS A 2 A H] 20

Aol g4 FHHAAE IF2 A=A =

285 Sl A1) A = AL 5]

2ol (Belk 1988), &4 go A v 417 9] 45 &

L o)z A 8919 A A o] o) L
wrS 4 9lek. o2} TAste] v A|A) 5§ 2ke] 2]
sdjo] Praet X W, YA 4L whel
Ha) Bk U8 FPH A0 bt

(Han and Shavitt 1994; Wang and Mowen 1997,
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Williams 1998; Shavitt, Nelson, and Yuan 1997).
Aaker?} Williams(1998)= AAZ7 1A A| 2}17]
(self-referencing) 22 E}Ql(other-referencing) S 4
AR F gare] gt Bl E FrFole = ohith
ol = AYZAE 741 QU E A7 A Al o

2ntH oz 54 279

S22 53t (Nelson et al. 2006).
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olof & A5 A7I s T A x| o] L] &t
7t AIEB 7 a8 ddE mE = el HF
StRoH, AlFo] FAA L off ol dA4F 9 =
42 2yt FEHE Zlofzt A gsiltt. fA o
A7 a7t ARGl nAE S84 FF
o, o2l A2 ArIsiAo] FiaT &2
HAZ2F A2/ off el thet S84 HEE 9

A

A2
ATdE AF5AH o2 15 tH(Wang and Mowen
1997; Zhang 2009; Zhang and Gelb 1996). 5, =z}
71 A 2 wIA R 7F AR|5EA] ko o Aol HiRh
3 A H g F/d5ke A2 A76lA
9] AH(state) QIO 2 7HF51a1, 247|514
AlH o g2 Ao 24 Jitf o] A5 E&5}
o}, offf, /e Ao A d Kol 919 A= A
71504 719l ALt S/ (trait) F-2 /gl
2} 1k o Q= A Hi(state) F1Q1.0 2 123 =7Fo]

k2 2o 2 & 4= Q1tk(Briley and Wyer 2002). 2=
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Kahn 2002). o]2{et A= AH7|s 43} mA[=] <]
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A AFSiTE,

AnHor B AFL sjele] E40 2 275
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Mk 21482 Qo 2] TA 24l 1 A7)
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AL dge duni A2 B0z se ol
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QA4 A FAH 02 GAlstaA} st

1. X}7| 8} Ad

2}7] 3f| A (self-construal) o] & A4l 3t €]
A tigh 21419 S84 ZMlS =1
AAIGH=A] B2 el A EA = S AsH=A] o
ok 7i 1] A=A Ad]Fe]th(Markus and Kitayama
1991; Singelis, Bond, and Sharkey 1999). 0] += =§
A 27 s 1k AF e o] E A Ao A o= RS
ot 592 27154 (independent self-construal)
2 ehelzte] AgAe] Slatel BAEH oleld 4
P2 43 Ao Bl o 2R A4S A& 0|1
Az ol AEI} TSl o] 5L EFolTte

J= FoHH ek TRl o A AFaLshE
o}, ?HH, Ao o] &4 2715} 4 (interdependent
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o o]t AdF] At A4S BRI oAl
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CH(Markus and Kitayama 1991; Singelis
1994; Triandis 1989). ]2 et 2171 5|4 of tfi s, 5}t
O] N2 FAlol T F o] A7 A& 7HA]
A glow Aoy ghof mhebA £ A 84
T4 4= Qlth(Aaker and Lee
2001). TR 27| 842 Z8H4] E4 o] HEgH 27|

39,

Adfjo]7] wj&Eof eFYA N EA(trait) Q0|7 =
siAl 4] el uiet M 4 g A
(state) H Q10| 7] & S}t}(Briley and Wyer 2002).

olEgt A7a4° 5§ (= vs. TR

52, g A A] B upAE ZF=of] t s
3 WA, A7 s ol wt
2] 5l oJARE A Ao atol & Helth, 4
= S Hx Q9 MHL
= oh= WHA, A2 oE
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2 TR AN 45 oEH
Aol o GOl 9l FUHES K v
2 A7\ aAE Aotz A Aol 491

HEES Ui Aoz vehdehere, AU
2010). thz o= upAIE Zp=of| gieh AujAEo H
2.2 A7)8)4 G gof what k2 A UER o (Aaker
and Williams 1998; Jain, Desai, and Mao 2007; Mandel
2003), 53] pA| G FaL Wefol A A A HA[#] €]
785 Lol AlE B 7hA] 9] L] of Jof whet v
A Z]of] Hi et AH] 2] B7E7E THE 4> QlTH(Han and
Shavitt 1994; Wang et al. 2000; Zhang and Gelb 1996).
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A5l 71 © 2 LHERGTH(Tam and Ho 2006). 2 7}
2 0 2 27|aAe Al o] A1 o] B A7)e}
=71eF B E A7) A9 L (Lee, Aaker, and
Gardner 2000)°] 7| W&o AH|2}= 27|14 G4
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AN B9 SYH Ao 4l o] FT Avlat
oA, 2 AHEFES AR FAHAIA = F5e]
22 27540 B ]

4 ES o
okt o] wetelA 2v]e)
o] A5
[e)

SN

[A17]2] 271314 o] DA wi(vs. 225}
| ¢& ) Farel tiet Bt B g A A S
1oH$-44, o144 2012). ATHE Q.9Fs1E, &
e A4S HFl s ARG A 9] Ad
Aste BEIF AAE NS 0 o]F #=A ]
AL A5 glo] MetstA ol 4= 52 Al

.

N

o &
d

S

Lopo Z >

N

[}

>
rol

2. FHHAIX] 7

a}

ol
)
o)
=

221 £/ ol A 25 AlEE
WSk AR AR Al AA R E2 45k A4
/~(Resnick and Varian 1997)%, 11 7§o] A& FLuff
St7] S8l AQ5h= A =8S AAAIZIH L
O] IAl& 7HE Rt -85k ARl AR S
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Linden, Smith, and York 2003).
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28 R TERET 2016). BI7R)ISE 4

AE| 2 71 B e o) 2AAAg 0 A
el

—_

A ¢17] o] BE 1A0)A FAEE AR 5
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£ WAEA 02 A 71 B B
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b 1 X5 A ﬂf HMOAIX| RE0| X H2
LRX[SHX| Q2 W{of H|3H AH|X= O 3EH
ol HEWEIIZ B Z{0|C}.

3. A HiFZel =2=

o T2 AR A ofm & ]‘4 A A9k, o\ A E-2
A 02 AGE W 7| FALS] AR A FA o] L) 2}
212] 2] 91 & eI oA 5= G2 Shrk(Shavitt
1990). o|AH AFT T 4 } A FgelA,
A1 8] SjAFE A o] EFQlof
71t oo whet A& 54 A& ﬂr A Al S
2 R3S 4= Qlth(Ratner and Kahn 2002). A& 2]
ZHelale]= AlF2 919, MRS 0] F7-5h= 7HA
9 gto] mAERd o] whet S 5 B (Amatulli, Guido,
and Nataraajan 2015), ©| 2|t A5 2] EA ol 7|5
< o] aiE 245k 8% 89 F SR
& 4= QUtH(Johar and Sirgy 1991; Ratner and Kahn
2002).

olulA 0 2 AFREL ohE AFFE o] AH|T]E
Higro 2 T15of tigh ZiQ13] A2 FESt
gFo] O]E]'(Belk Bahn, and Mayer 1982). ©]
Qlo] AFES 4§t Avlshs Ho] 12 ARE
of| A :’—%% et = 459 B (cue) = T
T A2 9Ju|gtth(Bearden and Rose 1990; Grubb
and Grathwohl 1967). ©]2} =53] Veblen(2005)
H & &0l & A=A o2 o= 54<
= @A IHA]A AH](conspicuous consumption)
oJsteint. MAA AHE S0 Feof ddE
sl Abeld 2915 EAst At ofs &=
Aol ALAN A ZHT ZFHOo 2 Lol K
FEA AH| 2 90] AH| = o] Fo]XITHBagwell
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> W
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re o [
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O

and Bernheim 1996). 7FA| A AH]of| et %]
T A axElo] iR A o5 St
VAR A O] A2 oo i i<l
AFZ] A& S5t 250 B de
2 718 EolA AR Ao g EAES
™, § Hob7t Biel b= o2 Aalehe] =
T+ 4= QltH(Chaudhur and Majumdar 2006; C
Yeh, and Wang 2008; Shukla 2008). T3t TF-2 Atgt
So] Aple] A4 oA BIKE Ao Tyt
AR A Lol e 2o JFL F
(Ariely and Levav 2000; Belk 1988; Calder and
Burnkrant 1977). ¢15-4 3ol b2 AbgtE-2 A4
o] ) Aol T Aferol ) A4le] Tt Ay
Z A0 g, AALe s el A4
tt2 o]Qle] AALS WE 4 Uth(Deutsch and
Gerard 1955; Schlenker, Britt, and Pennington 1996).
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gl 71%0 HW 2 AZAAo] what 24754
o] A& 7}o w2

+ 244
Fgel D*EH% 3213}3- AgstAt. °olE Edi=
B

742 ZpI (s M op FHEMAX] FEO| YX|Ho| ME
Hotol O|Xl= F&2 HE FA0 Qs =&
2 Ao|Ct FHAELE, A H HEY 82 A
718 M0 FHOAIX] R YKol 2itt
A LtELLE HIOA A M2 2D 4§ 33
MOl MZEHIIE LIEFY ZHo|Ct

M MY SPUHE U Hat

1. AP ZA}

aff, 7ol Al Al AR 77H(*U}Ei, AlA,
o=, AP H R, 222, A E)E A Ak o Al
F9 A A E FIhote S 8 th(Gierl and
Huettl 2010). ©]5j A ]z} 2] ZFsh A1 9] TA

F2 2 4= o= HoflA,
Hlegs vEs BHES /52 4 9l

ar5e ARSI, o AT A4

(product's ablhty to express status) =344 5
2 (product's ability to express uniqueness)©]l sljgo
= 3719] Bg(0] AE-L ol T o}, 1 o]
AE-L A8 A ThE S oA the] AAIH
o282 HolZ 4 gtk Lhe o] AES] AT
o2 FEHE W O Une] At 2
& 4 ehe 78 A==48 1% gk, 7=f

Idgth=z SAstatt. 7709 A&l tit A

A4 @594 B> ARFEE=519, EFAA

4¢ Al 2beE F=AHAI A (=
A vs. FL o EA) ] A skt okl
o FAA o2 SY A AR o= FAlo] &
ofgh Thet A, Lo] FHulf Z&of 7|9het 8 E,
QA FAlThS Qb T A2 EE, e oEA
FHHAI A o= HAEAY, o] AlES e AR
50| go| iRt s, 57t Fotehe g2
BEHS AABHAT. o] % oJn| E3}A = & &85}
k2] Al B sl 74 A2 SA AT
(F2hE Az, A9 AT AT
ZoFEy7 et v A ($-2hell dish 25t
qth. wAAT, 554 FAWAIA] 219] Bt
(M=6.01, SD=0.96)°] A5 o|&2 FHu|A|z] =7
9] HH#(M=2.12, SD=1.25)Et} E3}tt} o] 53
2 Aol AMgSH] At A= (AES] A, 5
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Kitayama et al. (2014)7F A AIeE 30719] == & ol AHget SIFS0l Aoz ARE 4
st o v i AF-SA I o] Erhil Hes = D= FEN AR JE it oo wha} WS o
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<E 3> 27|l M f WA 2| o] WhE A FZB7te| =ot BEH2L

S ZHMA|Z| HTo|2A ZHMAIR| A
A7 |5t A
M(SD) n M(SD) n M(SD) N
=212 27|54 5.65(.77) 44 4.60(1.08) 55 5.06(1.08) 99
A O|Z2 27| 4.50(1.18) 42 4.74( .88) 38 4.62(1.05) 80
b 5.09(1.14) 86 4.66(1.00) 93 4.86(1.09) 179

<E 4> 2t7[sH M1} = 0|A| 2| 2] O AZ4HEAN A}

Source of Variance df MS F P
27| A 1 10.759 10.795 .001
SHO|A|Z] 1 7.145 7.168 .008
A7 |SHA X -0 A 2| 18.328 18.389 .000
2zt 175 997

Fgoll 3o, Xﬂ% Oﬂ JOH 5375454%11 A

WFJ IIH(M=5.85, SD=.71), g2 oEd =4
H A 2|7} AA =] & w(M=3.98, SD=.94) 2}
Al A ZEPIIE B TH(45)=7.38, p=.00). A=
OlEA 27114 9] 7, 5HA FHEAIA] 7 A
A5 2-S wl(M=4.22, SD=1.26) .t} A} 5 o] & 7] =
A A 2] 7F A A= 9 W(M=4.59, SD=.94) T] &
& AFEB7HE HolA|qt 11 2to] 7t f-olekA] et
CHt(40)=-1.03, NS). S, &5 4] AW A 2] 7} A A]
1 A =94 AIsiAel ABZHM=5.85,

L,

SD=71)7} Fool&2 2p7|slA kel A-Hzt
(M=4.22, SD=1.26)E.t} A& i3l A= 3§
7fole A0 2 e Th(u(42)=5.07, p=.00). ¥
B2 O EA FHUA AT AR H DS -5, =HA
A7) ] AH]ZHM=3.98, SD=.94)Hc} A}$ O]
T2 271614 4] AH A (M=4.59, SD=0.94)7}
Aol ol 3784 2 Brhshs 2.0 = Yt
(1(43)=-2.11, p<.05). =, 5HZ] FZH A A7} A A]
= S, =94 A7)olA AFY 4R AlE
B77H A o 2 A ey Ao oA 4
HA|Z]|7F A == 7§% FLOlEA A7]514 9
AH| 2} A&
(<29 1> Zx). o] A7 A7| o A 1 24w A 2] -
o]

F

g0l AT ) AFVI FHAYL AR
© 593 AR LUAAAT Aok 3

2 2t7)5[14 ] AH|=Fe] A
<, BYA 23 w|AA7F AAE L TM=5.49,
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<H 5> 2p7| M, M| A2, HE 7O TE AIZSTH7te| B2t BEHAL
ETYY 247|544 A AR HZO|EH ZHO|A|A| A
M(SD) n M(SD) n M(SD) N
E212 2}7|50A 5.85( .71) 19 3.98(.94) 28 4.73(1.26) 47
DA A= At o|ZH 2} |51 4.22(1.26) 25 4.59( .94) 17 437(1.15) 42
| 4.92(1.33) 44 4.20( .98) 45 4.56(1.22) 89
E212 2}7|50A 5.49( .79) 25 5.24( .81) 27 5.35(.80) 52
HIZMA 2 HE ASO|ZH 217|5HA 4.93(.94) 17 4.88( .83) 21 4.90( .87) 38
| 5.26( .89) 42 5.08(.83) 48 5.16( .86) 90
E21 2}7|5HA 5.65(.77) 44 4.60(1.08) 55 5.06(1.08) 99
FE A5 o|Z 2 2}7|5(A 4.50(1.12) 42 4.74( .88) 38 4.62(1.05) 80
22 5.09(1.12) 86 4.66(1.00) 93 4.86(1.09) 179
<H 6> At7|HM, 2HMIA|Z], A Z 7o) 02 HZ4HEM Aot
Source of Variance df MS F P

27|51 1 10.221 12.030 .001

FHOAZR] 1 8.800 10.357 002

s 1 9.691 11.405 .001

17|30 X ZHHA|R| 1 16.116 18.968 .000

2208l M X A EFE 1 031 037 848

ZAUNAA X AR 1 3.870 4.555 034

27|51 X 2AHAR] X HERE 1 11.322 13.326 .000

=318 171
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SD=.79), 4354 FHAAA7L AA=HAS o AR 2dans sttt A 2aE
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How Does Congruence between Self-Construal and
Recommendation Message Affect Product Evaluation?:

The Moderating Role of Product Conspicuousness

Ji-Min Kang®, Nan-Hee Jeong™, Se-Bum Park***

ABSTRACT

One of the top tech trends spreading through the retail industry is personalization based as input from
recommendation agent systems. As the algorithm of recommendation agent systems gradually develops, the
influence of recommendation agent systems on consumers’ decision making and consumption behaviors are
becoming important to e-commerce. In this situation, recommendation message served as persuasion message.
Meanwhile, self-construal refers to the relationship between self and others, which views the self as separate from
or as connected with others. People with independent self-construal construe themselves as autonomous and
distinct from others, whereas people with interdependent self-construal construe themselves as harmonious and
connected with others. Studies on self-construal have shown the effect of self-construal on persuasion.

In this point of view, we examines the effect of congruence between self-construal and recommendation
message on product evaluation in e-commerce. Based on a number of previous studies, we predicted that the
congruence between self-construal and recommendation message have an impact on consumers’ product
evaluation. Especially, when self-construal and recommendation message types match, consumers will show
more positive product evaluation than when they do not match (hypothesis 1). This research also interested in
clarifying the moderating role of product type, especially level of conspicuousness. Specifically, people’s
expectations of how others will evaluate their decisions affects consumption choices and decisions (hypothesis 2).

To test our hypotheses, we conducted an experiment in which 179 individuals(38.7 of age, 40.7% female)
recruited from Amazon Mechanical Turk(MTurk) participated in return for small monetary reward. The current
research employed a 2(self-construal: independent vs. interdependent)x2(recommendation message:
independent(I) vs. interdependent(We))x2(product type: conspicuous vs. inconspicuous) between-subjects
factorial design was conducted. The participants were randomly assigned to four conditions according to the

recommendation message(independent vs. interdependent) and product type(conspicuous vs. inconspicuous). On
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the other hand, self-construal was measured through a scale and classified into independent self-construal and
interdependent self-construal based on the median split. As a result, eight conditions were employed for analysis.
Next, with regard to the stimulus used in this study, perfume was selected as a conspicuous product that expresses
one's own value to others, and a shampoo was selected as an inconspicuous product with relatively practical
functions. In the case of a recommendation message, independent recommendation message was written as
‘recommendation only for you’, ‘based on your choices’, ‘products you may like’. On the contrary,
interdependent recommendation message is like ‘everyone likes’, ‘bestseller recommendation’. That is,
independent recommendation message was written by emphasizing ‘I’ and personal preferences but
interdependent recommendation message focused on ‘We’. Based on this, we presented participants with an
online shopping scenario in which they imagined seeing a product provided through an e-commerce
recommendation. Below the scenario introduction, we randomly displayed one of four different stimulus. After
that, we administered our dependent measures. The product evaluation was measured following five items using
the 7-point semantic differentiation scale. On the subsequent pages, participants rated the level of self-construal
using a scale and manipulation check with recommendation message and product type. Finally, we collected

participants’ demographic information, debriefed them, and thanked them for their time.

<Tabel 1> Results of 2-way ANOVA on Product Evaluation

Recommendation Message

Self-Construal Independent Interdependent
M (SD) n M (SD) n
Independent 5.65 (.77) 44 4.60 (1.08) 55
Interdependent 4.50 (1.18) 42 4.74 ( .88) 38

As shown in <Table 1>, a 2(self-construal: independent vs. interdependent)x2(recommendation message:
independent vs. interdependent) ANOVA on product evaluation revealed that congruence between self-construal
and recommendation message had an effect on product evaluations. Specifically, participants with independent
self-construal evaluated the product more favorably when they were exposed to independent recommendation
message(‘I” message) than when they were exposed to interdependent message. Participants who has
interdependent self-construal, by contrast, exhibited a positive product evaluation when they were exposed to
interdependent message(‘We’ message) than when they were exposed to independent message. As a result,
hypothesis 1 was supported.

Next, to identify the moderating role of products’ conspicuousness, 2(self-construal: independent vs.
interdependent)x2(recommendation message: independent(I) vs. interdependent(We))*2(product type: conspicuous
vs. inconspicuous) ANOVA was conducted(see <Table 2>). In support of our theory, results showed that 3-way

interaction was significant. For the moderating role of level of conspicuousness, congruence between
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self-construal and recommendation message had an effect on product evaluations when purchasing conspicuous

products. However, there was no congruence effect in inconspicuous product(see <Figure 1>).

<Table 2> Results of 3-way ANOVA on Product Evaluation

Recommendation Message

Product Type Self-Construal Independent Interdependent

M (SD) n M (SD) n

. Independent 585(.71) 19 3.98 (.94) 28
Conspicuous

Interdependent 4.22 (1.26) 25 4.59 (.94) 17

) Independent 5.49 (.79) 25 5.24 (.81) 27
Inconspicuous

Interdependent 4.93 (.94) 17 4.88 (.83) 21

Conspicuous Product Inconspicuous Product

B Independent Message O Interdependent Message ‘ m Independent Message O Interdependent Message

7 A 7 A

5.85
6 - 6 -

5.49 594
493 488
5 A 4.59 S
3.8 4.22

4 4
3 3

Independent Interdependent Independent Interdependent

Self-Construal Self-Construal

<Figure 1> Product Evaluation as a function of Self-Construal, Recommendation Message, and Product Type

In conclusion, the current research has theoretical implications in that the recommendation message, one of the
components of the recommended service, was identified as a factor affecting the product evaluation and verified
through experiment. It confirmed that the recommendation messages presented in the recommended service were
factors that affect consumer awareness and verified the effects of self-interpretation and the consistency of the
recommended message types. Based on the current finding, this research suggests novel insights into the

important role of congruence between self-construal and recommendation message in the context of e-commerce.

Keywords: Self-Construal, Recommendation Message, Congruence, Conspicuous Consumption, E-commerce






